
Special Reboot

Unlock your marketing efforts, 
they’re worth it.





Newspapers are doing fine during Lockdown

Double effect :

1. Audiences boost

2. Advertising boost



1. Audiences Boost

 Readers are more present than ever, both online & 

offline

 Print and Web dailies content is fully available

 People are more engaged to (qualitative) news and 

more available to read



Online: greater rush on the (local) digital newssites
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March 2020 March vs Jan-Feb NL FR

Share of volume +10

%

+17

%

Daily page views +50

%

+61

%

Daily sessions +54

%

+57

%Peaks on 12/03 & 17/03

7sur7.be, De_Morgen, De_Standaard, De_Tijd, DH.be, Gazet_van_Antwerpen, Grenzecho.net, Groupe L'Avenir, Het_Belang_van_Limburg, HLN.be, Knack-Levif, 

Le_Soir, LEcho, Nieuwsblad, RTBF News, RTL.be - RTL INFO, Sudinfo, Sudpresse Editions Digitales, VRT - NWS

Source: CIM Internet/ Gemius Prism
Extract of the Space Covid review 26-03-2020



1. Audiences Boost

Whyte Corporate Affairs & Dedicated (April ’20) : 

“Ook kranten worden beschouwd als een belangrijke informatiebron en worden 

sinds het begin van de quarantaine meer gelezen, maar dan vooral online: 

48% van de Belgen geeft aan meer online kranten te lezen, 

terwijl 18% aangeeft de papieren krant frequenter te doorbladeren. 

Ook online nieuwssites trekken de laatste vier weken gevoelig meer bezoekers: 

1 op 2 (50%) zegt deze frequenter te bezoeken.”



1. Audiences Boost

68%

Source: Hcommerce – Havas on 

retail 04.20 n=500, online, Dynata



1. Audiences Boost

Not only quantity but also quality of the audience 

 Deeper engagement with news brands : people are worried and want to 

be informed correctly (NP Media Barometer): 

Newsbrands are « the most valuable source of information » for 71% 

Other local sources score much lower: 58%

Social Networks score from 22 to 31% 

 Even bigger gap between Belgian News brands … and the rest

Recovery Survey (Polaris/ Space): 

70% declare to « … appreciate most the content of the Belgian newspapers versus

what we can find on the web and social networks » 



2. Advertising Boost

 Brand Communication changed, did not dissapear

 Campaigns with a purpose multiplied

 Examples from Belgium and the world

 NP Score post-tests



https://pub.be/nl/nathalie-rahbani-waarom-merken-nu-zwijgen-begrijp-ik-niet/

Nathalie Rahbani

in Pub Magazine 

https://pub.be/nl/nathalie-rahbani-waarom-merken-nu-zwijgen-begrijp-ik-niet/


https://www.mm.be/news-nl-45639-het-pleidooi-van-de-cfo-van-span-class-
search-keywords-show-p-g--span-om-reclamebudgetten-in-stand-te-houden

P&G, 

CFO Jon Moeller

Corona 

Tracking , 

Pub & 

Serviceplan

wave 1

https://www.mm.be/news-nl-45639-het-pleidooi-van-de-cfo-van-span-class-search-keywords-show-p-g--span-om-reclamebudgetten-in-stand-te-houden
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In response to limits on contactless payments being raised to £45 in 

April, Morrisons takes the opportunity to thank its customers for 

avoiding cash during the pandemic.

UK







For those finding it hard to get to supermarkets at the 

moment, Sainsbury's is offering volunteer shopping cards 

that can be given to a helper or friend who can do your 
shopping on your behalf.



2. Advertising Boost – Impact measured

MEMORISATION:

60%

Benchmark format 49%

EMOTIONAL SCORE:  

23/3/2020



2. Advertising Boost – Impact measured

09/04/2020

Benchmark format 49%

MEMORISATION: EMOTIONAL SCORE:  

62%



2. Advertising Boost – Impact measured

09/04/2020

63%

Benchmark format 53%

MEMORISATION:



84%

65%

14%

88%

16%

35%

86%

12%

Interesting Amusing Irritating Sympathetic

Don't agree

Agree

11

“What emotion best describes your reaction to this ad?”

Benchmark “% Agree” (Retail food)

2. Advertising Boost – Impact measured

09/04/2020

Benchmark format 53%

MEMORISATION: EMOTIONAL SCORE:  

62%



2. Advertising Boost – Impact measured

26/03/2020

Benchmark format 49%

MEMORISATION: EMOTIONAL SCORE:  

63%



2. Advertising Boost – Impact measured

 High scores of memorization

 Ads are evaluated very positively

 These campagnes are very much appreciated by the reader, 

who feel concerned.

Both are linked



Tomorrow is now : be ready for reboot

The (gradual) exit is for tomorrow: speed is key

Consumption will rapidly resume

People have been frustrated…



After the lockdown : consumption is back!
Base : échantillon total

n=700
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45%

29%
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Realize my purchase in the shops of my direct area/ home

Go to the restaurant

To keep on physical activities/do more sport

Buy products that were difficult to find during lockdown

Go to a pub and have a drink

Do some shopping

Realize a minitrip in Belgium

Have holidays abroad

To realize more purchase online via Belgian or local sites

To realize more purchase online via international sites

To realize more purchase online via supermarkets sites

Certainly Probably Total YES



Tomorrow is now : be ready for reboot

Brands having maintained marketing efforts will gain more

 Business will benefit at short term in case of maintained marketing 

effort

 In post-crisis phase most product and service categories will see

important sales boosts, top of mind brands will benefit first & most !



Tomorrow is now : be ready for reboot

Holiday period peak & 

seasonal drop are challenged

 More consumers will be in 

Belgium during summer holiday

period

 Drop in consumption during this

period is not expected



Tomorrow is now: be ready with Special NP offers

NP wants to support advertisers in these difficult times

Therefore: special rates until 31th of August !



NP newsbrands help you in your communication with the consumer. 

We offer you extra free space.

NP Special Lockdown promo:

NP1 + NP1 for free =  2 x NP1 full page print at 108.000€ net

Both insertions should be placed within a 2 week period. 

Tomorrow is now: be ready with Special NP offers

18+ (print + pdf) 1 ins 2 ins

reach 46% 53%

OTS 1,7 2,9



Tomorrow is now: be ready with Special NP offers

Summer promo will start on June 1st this year !

Print: Choose your budget, format and frequency

Format & 

Frequency

Gross value NP SUMMER 

RATE (net)

1 x art 1000 279.813€

90.000€2 x art 500 343.076€

3 x art 250 325.524€

Format & Frequency Gross value NP SUMMER 

RATE (net)

1 x art 600 200.205€

70.000€2 x Acc 100/120 191.774€

3 x Ap 400 208.347€

NP digital: +25% impressions for free !
Rates valid from 01.06 till 31.08.2020



Tomorrow is now: be ready with Special NP offers
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STAY
SAFE !


