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RESEARCH PROVES EFFECTIVENESS

OF COUPON ADS IN NEWSPAPERS!

Lowest feeling of overabondance
vs other types of advertising

Least intrusive form of advertising

Highest scores on raising interest
and willingness to react

Very positive attitude towards
couponing in newspapers

NP COUPON



Source: NP Barometer Newsworks Nov. 2018

N=2127 interviews online 18/64 ans (AQ Rate)
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Source NP Barometer Newsworks Nov. 2018

N=2127 interviews online 18/64 ans (AQ Rate)

THESE ADS 

ARE TOO 

INTRUSIVE 
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N=2127 interviews online 18/64 ans (AQ Rate)

THESE ADS 

MESSAGES USE 

TO RAISE MY 

INTEREST 
(% REACH)
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N=2127 interviews online 18/64 ans (AQ Rate)

THESE ADS 

MESSAGES INCITE 

ME TO REACT 
(% REACH)

Get more info, visit

a POS or site, talk about them….
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38%
AVG  

ACTIVATION

ADS WITH COUPONS PERFORM!

37%
AVG EFFECT. 

SCORE
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