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TV commercials

Commercial emails

THESE ADS ARE
TOO MANY
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Ads on social networks
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Search ad words

Radio commercials

Ad messages on NPs web sites
Ads on smartphones
Advertisement in NPs
Advertorial

Custom (Brand) Magazine

Ads in Magazine

Retail flyers

Cinema commercial

Inserts in NPs

Outdoor

Ads in free sheets via postboxes
Promo coupon in NPs
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Source: NP Barometer Newsworks Nov. 2018
N=2127 interviews online 18/64 ans (AQ Rate)



COUPON

oLV 46%

TH ESE ADS Commercial emails 40%
Ads on smartphones 39%
ARE TOO -

Search ad words
INTRUSIVE Ads on social networks 36%
Ad messages on NPs web sites I 32%

(% REACH) TV commercials 31%

Radio commercials 25%

Advertorial I 249%
Cinema commercial 18%
Ads in Magazine IEEEEEEEEEEEEEEEEE_——— 7%

Advertisement in NPs I | 7%

Custom (Brand) Magazine 16%
Inserts in NPs I 1 6%
Outdoor 14%
Retail flyers 12%
Ads in free Press via postboxes 9%

Promo coupon in NPs I 5%
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Source NP Barometer Newsworks Nov. 2018
N=2127 interviews online 18/64 ans (AQ Rate)



Yo

COUPON

THESE ADS
MESSAGES USE

TO RAISE MY
INTEREST

(% REACH)

Promo coupon in NPs | 5690

Ads in free Press via postboxes

Inserts in NPs I 190

Ads in Magazine 19%

Advertisement in NPs NG 16

Advertorial 13%
Commercial emails 10%
Ad messages on NPs web sites 10%
Search ad words 9%
Ads on social networks 8%
oLV 7%
Ads on smartphones 5%
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37%

45%

Source NP Barometer Newsworks Nov. 2018
N=2127 interviews online 18/64 ans (AQ Rate)
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THESE ADS
MESSAGES INCITE
ME TO REACT

(% REACH)

Get more info, visit
a POS or site, talk about them....

Promo coupon in NPs | 0%

Ads in free Press via postboxes 19%

Inserts in NPs | R 0%
Advertisement in NPs || GGG s

Ads on social networks 6%
Commercial emails 6%
Advertorial 6%
Search ad words 6%

0% 15% 30%

Source NP Barometer Newsworks Nov. 2018
N=2127 interviews online 18/64 ans (AQ Rate)



ADS WITH COUPONS PERFORM!

NP SCORE FMCG o
45 4
3 2 40
35 34
# OF TESTED " 31
ADS
25
20
377 387 s
AVG EFFECT. AVG 10
SCORE ACTIVATION 5
0
avg effect. score avg activation
m With coupon Without coupon
Source NP SCORE FMCG

PERIOD: OCT 2016 — DEC 2018
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MIEUX VAUT UNE EAU QUI GOUTE LE FRUIT,
QU’UN FRUIT QUI GOOTE L’EAU.
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B BEVAT VAN NATURE

ey 468 MG/LCALCIUM EN
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Contrex 6x1L : I

Wellrm

inhet Iand

van lekkere_

Het is geweldig om op te groeien in het land van Joyvalle.
Metz'n lekkere AA melk van bij ons, verrijkt met vitamine D.

Ideaal voor bij het ontbijt!

biaankoopvan Bx L

Campina Joyvall 7
Vol fhlfvaamok
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Coca-Cola light taste
ananas
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